COMPANY NAME
Address | Phone | Link | Email

"Got MILF?" and Guest Blogger Jenny: Dads, Minivans & Private Schools

Description

Do We Love Or Hate Minivans?

Wednesday night | attended abook.signing for Got MILF? The Modern Moma€™ s Guide To Feeling
Fabulous, Looking Great And Rockiag A Minivan by Sarah Maizes. About ayear ago, Sarah invited me to her
house for aMILF focus group. She waswriting the book and wanted to talk to agroup of MILFs. In case you
don&€™t know, MILF is short for &€caMom 1&€™d Like o F@#k.&€» Bewildered and flattered, | accepted her
invitation. I1&€™d never met her before, but how could | decline? |&€™d never been called aMILF! Over wine
and food, we talked, laughed and discussed what was and what wasn&€™t a MILF.

Fast forward to the book signing at Book Soup where Sarah was her usual funny, charming self. After the book
signing | got home and started reading Got MILF?. 1t&€™s hilarious! | couldn&€™t put it down and you
wona&€E™t be able to either. Being a MILF is about more than looks&€E" ita&€™s a lifestyle.

For example, Sarah wondersif aMILF can &ogimp a minivana€apparently you can and it&€™s pretty f@#king
awesome! &€

For more information, visit Sarah&™s blog, Mommy Lite.
Now, let&€™s talk about dads who drive minivans. At private elementary

schools. Yes, that&€™s correct. Whilethereisa Willowsdad who drivesa
Maserati (no, not my husband!), thereare alot of minivanstoo.

Not surprisingly, Jenny has an opinion about Toyotad€™s new Sienna
Minivan adstar geting dads:

Toyota Sienna

Recently, there&€™ve been billboards dotting L.A., boasting a Toyota Sienna
minivan with the copy &ceDaddy liked€» emblazoned on it.

At first, | was confused. Was Toyota trying to reposition the Sienna as a cool car for hip dads? Because that
seemed like atruly Sisyphean task. Thered€™s just nothing, NOTHING cool about a minivan under any
circumstances. Parents only buy minivans because they have to drive one to accommodate children, ridiculously
large car seats (serioudly, could these seats GET any bigger? They&€™re like the Barcaloungers of the road), big
furry animals, shopping done in bulk, oddly shaped artwork, furniture destined for Goodwill, luggage for five,
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copious carpooling, and everything else that needs hauling around town.

Any bells and whistles found in aminivan quickly gets buried under the detritus of a hundred mornings of
breakfast in the car, flyers pulled off the windshield and thrown in the back, pet hair, old candy wrappers and the
remains of roughly forty five empty Starbuck&™s grande latte containers. Thered€™s mustard on the fake wood
dash and the CD changer got clogged with Bubble Y um long ago. Cool? Even the people | know who own
minivans and ARE actually cool would never describe their car using such language. They don&€™t realy
a&€adiked€s their car; they &€oesuffera€e it instead.

Such cool people, incidentally, hardly ever include dads. Dads tend to get a pass in the dork car department.
Serioudly, do you know any dad who drives the minivan as his main car? Nope. They tend to go for the Saab, or
the BMW (the little wagon, for instance), or an Audi. No minivans. Unfortunately, that&€™s usually given over to
the mom, who doesn&€™1t deserve such afate but has to look practicality square in the face, every single day.

A minivan, then, is apragmatic choice. A minivan says &od aready know this car isn&€™t cool, but | don&€™1
care.&€+ Because letéE™ s faceit: if youd€E™re a parent whod€™ s really into cool, and needs a big car, and have
money, you probably own an"SUV .Y eah, an SUV that drivesreally well and feels more like a car, except on
stilts, and has |eather interior and-holds less than a minivan and gets worse gas mileage. If you look in any carpool
pick up line at any private school in LosAngeles,/yougE™ || see the automotive pecking order demonstrated en
masse. Lined up, motorsidling, there will be mostly 'SUV:s;-fromthe super sized Escalades to the more petite
models, ranging in price from the highly ridiculous (Range Rover)to the medest (Toureg, the smarter driver&€™s
Porsche Cayenne). Next come the minivans, usually unwashed and slightly dented, and then perhaps a smattering
of sedans. A person like me, with one child? | drive aMini and park it. Anywhere.

But back to Toyotad€™ s viral Sienna advertising campaign, which is funny but totally misguided. Asit turns out,
if you go online and actually view the viral ads on Y ouTube, youg&€E™!I| discover that Toyotad€™s not pushing the
Sienna as being cool for dads at all. In fact, Toyotais making fun of those self-satisfied perfect parents who
supposedly drive minivans. Viral Dad is a balding dorkmeyer with horn-rimmed glasses and a hoodie; Viral Mom
an aging blonde sorority girl. Self-congratulatory and pretentious, Dad yaps on about freedom while running
errands (&€ad can take all the time | wanta€e), while sticking his head out of the window and letting the wind rush
through his &ochairs.&€»

Yes, itéE™s funny, if it were on Saturday Night Live. But what makes it funny is contempt for the parents, who
are obnoxious. Usually, in advertising, the person in the ad either has something you want (a cool car), or istoo
hopel ess to get the thing you want (a cool car). These people are hopelessly awful, AND they have the car. This
does not make me want to buy a Sienna. It, in fact, repels me. The ad is amusing, yes, but it probably isn&€™t
going to sell many minivans.

And thatd€™s fine with me.

Hered€™sthe link to the Toyota ad. If you only watch 90 seconds, it&€™'s a must-see!

http://www.thecarconnection.com/marty-blog/1042690 new-ads-for-the-2011-toyota-sienna-funny-
but-weve-seen-them-before

We leave you with this question: If you could only drive either a Minivan or a Maserati,which would it
be? Leave us a comment!!

Jenny Heitz has worked as a staff writer for Coast Weekly in Carmel, freelanced in the South Bay, and then switched to
advertising copywriting. Her daughter started 4th grade at Mirman School this year. She previously attended 3rd .
Elementary School. Jenny has been published recently in the Daily News and on Mamapedia, The Well Mom, Sane Moms,
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Hybrid Mom, The Culture Mom and A Child Grows In Brooklyn. She now writes about gift ideas and products on her blog, Find
A Toad.
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